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Key Messages

• The market is hungry for innovative new materials

• Moving towards  the Bioeconomy means getting to accessible 
price points

• DuPont believes that the winning formula for Biomaterials is:
New Feedstocks + New Conversion Technologies 

= New Better Products

• Sorona® is one great example of how this approach has worked

• FDME/PTF and Enzymatic Polysaccharides are DuPont’s next 
wave
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84% of consumers want sustainable products. 
66% are willing to pay more.

Yet only 10% buy products for sustainability 
features.

Sustainability has gone Mainstream and is highly Desirable,
Yet Products still Face Adoption Challenges

Many consumers believe products that are better for the 
environment don’t work & are hard to find.

Sources: Cone Communications “2015 Global CSR Study;” 
Nielsen “2015 Global Survey of CSR & Sustainability;”

Nielsen “2015 Global Sustainability Report.”  
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Products must offer both Performance and Sustainability

Performance
• Quality
• Affordability
• Availability
• Convenience

Environment
• Social 
• Community
• Experiential
• Engagement
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DuPont Biomaterials Delivers the Eco-Conscious Product Trifecta

Rethink Renewable Performance

INNOVATIVE SCIENCE

HIGH PERFORMANCE

SCALABLE SUPPLY

ACCESSIBLE & 
AFFORDABLE

RENEWABLE 
SOURCING

RESPONSIBLE 
BIOMATERIALS
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Carpet

Exceptional Softness

Lightweight, 
Breathable Warmth

Wicking, Fast Drying

Inherent Stain Resistance

Stretch & RecoveryExceptional Softness

Crush Resistant Durability

Apparel
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Performance Benefits are Critical and Lead Sorona® Messaging
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Performance Benefit Icons Are Used Throughout Sorona 
Communications
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Sorona Brand Partners Highlight Performance and Sustainability
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Extending Sorona®:  FDME-Based Polymers
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The Impact of FDME

This simpler, more efficient approach to producing FDME benefits customers in a 
number of ways

New monomer creates new polymers with breakthrough barrier properties
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The Next Breakthrough in Biomaterials: Enzymatic Polysaccharides

Learning from Nature to create new high performance Biomaterials
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