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We communicate with many audiences, and each has 

different interests about our work

▪ Congress: Are we using taxpayer 
investments responsibly?

▪ Stakeholders: What are the benefits of 
the cleanup mission? 

▪ Community: Is our work safe, and does 
it impact the quality of life? 

▪ Employees: Do they understand our 
goals, and how they are contributing to 
our successes?
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Our goals and approach to outreach  

▪ Boost awareness, understanding, 
and support for our mission

▪ Build trust through factual and timely 
content

▪ Emphasize the benefit of each 
project, and connect the dots about 
how each fits into the larger picture

▪ Create connections so residents can 
reach out if they have questions or 
concerns
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Our Public Involvement Plan shares all the ways

we communicate 

▪ Outlines when and how the public can 
provide input on decision-making

▪ Provides contact information for our 
staff

▪ Lists all the venues where we share 
and post information

▪ Updated every three years to ensure 
all information is up-to-date
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We share updates in numerous venues to ensure the 

highest viewership and engagement possible 

▪ Press releases, web stories, and social media 

▪ Newscast airs weekly in 24 counties across the state

▪ Weekly national newsletter

▪ Local monthly newsletter

▪ Media coverage

▪ Monthly advisory board meetings

▪ Annual publications documenting progress 

▪ Briefings and tours

▪ Public meetings and information sessions

▪ Community and school events 
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Newsletter content is reused in multiple ways

to increase our reach 
▪ Easy sign up on EM-HQ’s homepage:

Energy.gov/EM

▪ 100,000 subscribers

▪ New edition released every Tuesday

▪ Converted to web stories that we share on 

social media for additional reach 

▪ Send to media outlets and garners 

additional media coverage 
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We also issue a local newsletter that consolidates the 

top stories and headlines from the month

▪ Easy sign up on OREM’s homepage:

Energy.gov/OREM

▪ New editions released the last 

Wednesday of the month

▪ Primary method to share new episodes of 

our monthly newscast

▪ Includes top project accomplishments and 

upcoming events  



9

VIDEO: Our newscast is designed to help viewers better 

understand the scope and impact of our mission
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How to subscribe to our updates

Energy.gov/OREM

This Month in Oak Ridge newsletter

YouTube: @usdoeoakridge

Newscast and other videos
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Social media provides analytics tools that help our teams 

understand what messages resonate with audiences 
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Social media provides analytics tools that help our teams 

understand what messages resonate with audiences 
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Social media provides analytics tools that help our teams 

understand what messages resonate with audiences 
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We work to develop relationships with local news outlets 

and reporters to build awareness and understanding 



15

We publish multiple documents that share the latest 

updates on projects and organizational goals
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We also provide in-person opportunities to speak with 

project managers and learn about our work
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Key EM messages to share with audiences 

1. EM’s work is helping ensure local communities are safe, clean, and prosperous. 

2. EM’s cleanup at the Y-12 National Security Complex enables modernization to 

support national defense missions that are helping keep our nation secure.

3. EM’s cleanup at Oak Ridge National Laboratory is opening space to support 

important research and innovation.  

4. EM’s cleanup at ETTP has transformed a former liability into an attraction for 

nuclear industry companies that are boosting the region’s economy and 

answering the nation’s future energy demands.

5. EM’s employees are focused on maximizing the impact of the tax dollars it 

receives. 



Questions?
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