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• Founder of first 
green brokerage in 
the US - $100 Million 
Sales Volume 

• Advisor & Instructor 
National Association 
of Realtors GREEN 
Designation 

• Licensed REALTOR® 

Ben Kaufman 
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McGraw-Hill Construction 2012 Report 
 
2% to 17%: increase in the green share of new 
single-family residential homes from 2005 to 2011 
 
29% - 38%: range of projected green market share 
by 2016 
 

$87 - $114 billion: projected market value 
 

Green Home Photos: Blip Design, Living Shelter Design, Glover Homes 

Builders Meet the Demand 



BREAKOUT CLASS TITLE SLIDE <#> 
Going Green Will Grow Your Business slide 4 

IT’S TIME TO MEET THE MARKET 

Fewer than 1 in 
100 real estate 

agents have any 
green training 

2 out of 3 
buyers desire 
green home 
features  

Chicago, we have a problem … 
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Question 2 



 Overcoming Appraisal Challenges  
6 

• Communicate early and often 

▫ Market/Absorption Info – including COMPS 

▫ List above code items 

▫ Have a “Brag Sheet”  – stress buyer demand 

• If your appraisal is low 

▫ Was the green addendum used? Errors in report? 

▫ If “unique property” - expand comp range 

▫ What value for cost approach? Input energy costs 

▫ Second opinion by “competent” appraiser 

▫ Ask for education, require they  meet USPAP 
competency requirements 

• Important Docs  

▫  HERS rating, green score/verification sheet, green 
costs, incentives to buyer, green market values 
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• Easy to use 

• Greens existing housing 

• Positions agent as “trusted adviser” 
– the lead resource  

• Use them as client gifts, open the 
door for a new conversation 

• Over 50,000 sold … 

 
 
 
 

KW Publishing – Green Your Home 
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Question 3 
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Green Trends 
 
 
 
 

 
 

You Will Capitalize on Green Trends 
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Trend 1 – Retrofitting 

• 90% of U.S. housing stock 

• Median year of construction—1974 

 
Lead Gen Tip 

Go door-to-door as a green 
home-consulting professional 
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Trend 2 – Greening of Corporate America 

• Corporate CEOs view sustainability 
as critical to success 

• Key differentiator—aligning 
sustainability with business 
strategy and operations  

 Lead Gen Tip 

For relocation,  contact the 
Sustainability Director to access HR 
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Trend 3 – Production Builders 

• Adding Home Performance Scores 

• Energy-saving systems are standard  

• Net-zero-energy homes concentrated in south and 
southwest Sun Belt 

Lead Gen Tip 
Use DSIREusa.org to educate 
builders/buyers about rebates 

Use the integrated design 
process to your advantage 
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Trend 4 – Greening the MLS 

Lead Gen Tip 

Gather support and build 
your database to green 
your MLS 
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Trend 5 – Millennials – A Green Generation 

• Strong sense of social responsibility toward the 
environment 

• Values instilled since early childhood 
• Buyers and sellers for the coming decades 

Lead Gen Tip 
Sell from a clear values 
alignment 

Recruit the next generation 
into your office 
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